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KNOW YOUR GOAL S.

You can gain a tremendous amount from digital 

advertising, well beyond increasing sales or driving 

awareness. Knowing your goals from the onset — and 

knowing what’s possible with digital advertising — will 

help you succeed tenfold. For instance, our clients 

have significant traction with men ages 18-49. Are you 

looking to reach that demographic?

DISCOVER WHAT’S INCLUDED.

There’s a lot of hype surrounding new media. And 

when it comes to opening new markets, the internet 

can feel a bit like unchartered territory, so it’s important 

to understand how a digital program will add value 

to your business and help you achieve your business 

goals. Our new Digital Ad Sales program allows us to 

introduce our traditionally offline, print-based clients to 

the online advertising model, giving you exposure to a 

proven group of buyers whose sites will reach millions 

of consumers. It’s an untapped market.

KNOW WHAT YOU’RE PAYING FOR.

Pricing models are all over the map. Using jargon and 

service bundles that aren’t industry standard is an 

easy way for vendors to muddy the waters and make 

it seem as if you’re getting more for your money. 

Define your goals, determine how you’re going to 

measure success and insist on transparency from your 

vendor, and you’re halfway to clarifying the oftentimes 

confusing pricing models.

DE TERMINE HOW TO ME ASURE SUCCESS.

Traditionally, online success was measured in gross 

impressions. Not anymore. Today, an impression could 

be a spider crawler or bot rather than a live person. 

When you’re discussing metrics with your vendor, 

insist they provide you numbers on meaningful 

impressions.

Also, brand safety should be top of mind. If your ad 

is surrounded by competitors’ ads — or worse, by a 

brand you don’t want to be associated with — how 

successful is your campaign? CSG ensures exclusivity 

in your category.
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INVES TIGATE.

When choosing a vendor for your digital advertising 

efforts, consider not only the metrics they’ll 

deliver, but how deep those measurements go. 

Ideally, you want a vendor who can take the 

terabytes of unstructured data they will reap from 

your digital ad campaign.

Digital advertising can help you increase the 

eff iciency of your marketing program, drive costs 

down and strengthen your advertising campaigns 

to reach highly specif ic demographics. It’s a 

worthwhile strategy to investigate, as long as you 

are informed. Know your goals and how you’re 

measuring success, and you’ll soon be reaping 

the benefits of digital advertising.

Contact CSG at marketing@csgi.com or 

888.214.6680 to learn more.

ABOUT CSG
CSG simplif ies the complexity of business 

transformation in the digital age for the 

most respected communications, media and 

entertainment service providers worldwide. 

With over 35 years of experience, CSG delivers 

revenue management, customer experience and 

digital monetization solutions for every stage 

of the customer lifecycle. The company is the 

trusted partner driving digital transformation for 

leading global brands, including Arrow, AT&T, 

Bharti Airtel, Charter Communications, Comcast, 

DISH, Eastlink, iFlix, MTN, TalkTalk, Telefonica, 

Telstra and Verizon. 

At CSG, we have one vision: f lexible, seamless, 

limitless communications, information and 

content services for everyone. For more 

information, visit our website at csgi.com and 

follow us on LinkedIn, Twitter and Facebook.
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